
DISSEMINATION STRATEGY 

KAS operates based on the Law on Statistics of Kosovo1. The task of KAS according to the 

law is to collect and publish data on the economy and national accounts, social statistics, and 

agriculture and environmental statistics in Kosovo.    

The dissemination strategy follows the best European practices of dissemination. The 

principles of dissemination are based the European Statistics Code of Practice. The main 

objectives are to 

1. Be the preferred source of statistical facts about Kosovo

2. Provide facts and statistics for the public debate in Kosovo

3. Improve interaction and dialogue with users in order to meet their needs.

The dissemination strategy shall support these objectives and initiatives and activities shall be 

set up accordingly. 

1 KAS is the preferred source of statistical facts about Kosovo 

There may be several producers of statistics - official or private in the country. As the 

central producer of statistics be the preferred source. This is where the business world, the 

ministries and government as well as the public in general should turn to find statistical 

information about their country. More over KAS will be the gateway to European and 

other international official statistics. 

1.1 Trustworthy data 

Trust in statistics is essential for the users. Dissemination of official statistics must 

therefore be objective, non-partisan, impartial and transparent.  

Data-protection is guaranteed when KAS publish statistics. The privacy and identity of 

data providers (households, enterprises, administrations and other respondents), the 

confidentiality of the information they provide and that it is use only for statistical 

purposes is guaranteed. 

The statistics are timely and based on punctual releases. This is ensured by a public 

available release calendar on the website. 

. 

1.2 Notification of corrections and misuse 

Another factor of importance for being trustworthy is dealing with a procedure where 

KAS admits and informs users about errors. This is announced openly on the front page of 

the website.  Revised press releases are sent out. Correction of errors is guided by a 

written procedure. The procedure is approved by the KAS CEO based on management 

board discussions. 

Errors discovered in published statistics are corrected on the website as soon as possible.  

With regard to printed publications corrections (errata) should be considered in case of 

serious errors, and the users should be informed if possible. 

1 Sections 30,31,32, and 33 of the Law No. 04/L-036 on Official Statistics of Reoublic of Kosovo covers 

Dissemination and forms the legal basis of document.   
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If serious misuse or misunderstanding of statistics appears in the mass media KAS will 

take action. Procedures for such actions are found in the media and press policy of KAS. 

1.3 Timely & Punctual 

Notifications about the dissemination of statistics are published in the release calendar on 

the website. The release calendar describes the topic and subject area, reference period 

and the date of the planned publishing. Any divergence from the dissemination time 

schedule is published as soon as possible, and the divergence is explained and a new 

release time set. All releases happen at a fixed time of the day 2 p.m. o’clock and is 

available to all users at the same time (By law there are no privileged users with access 

before others). 

Goals for timeliness will be set to secure the actuality of the statistics (reducing the 

production time). Punctuality is measured against the release calendar information. 

Divergences from timeliness and punctuality targets are regularly monitored, and an 

action plan is developed if these targets are not met. 

KAS strives to publish publications and ASKData at the same time. Timeliness and 

punctuality is measured against the press release.   

1.4 Well documented (metadata) 

Official statistics are always distributed with metadata and unambiguous explanations in 

order to avoid misinterpretations and misuse.   

Users are kept informed about the quality of statistical outputs with respect to the quality 

criteria for European Statistics.   

The methodological documentation contains information on sources and methods of data 

collection as well as on the coverage and definitions used in the statistical product. They 

are available on the website, and all statistical releases and tables in ASKData will have 

links.  The methodological information is compiled according to Eurostat standard, ESMS 
http://ec.europa.eu/eurostat/data/metadata/metadata-structure. 

1.5 International comparable 

The disseminated statistics will be coherent and comparable, based on international 

principles and classifications.   

2. Provide facts and statistics for the public debate in
Kosovo 

2.1 Relevant, and timely 

In order to deliver input to the public debate timeliness is very important. KAS will look into 

the possibilities of reducing the production time or disseminate preliminary data in order to 

fulfill needs of very timely data. 

2.2 Accessible 

All users must have an equal access to official statistics on the website. This means that the 

dissemination dates of official statistics have to be announced in advance and that no user 

category can have access to the official statistics before they are released.    

KAS disseminate statistics in Albanian, Serbian and English. 
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Accessibility counts also that statistics are searchable through KAS web site as well as search 

engines like Google. 

Only statistics that are understood are recognized accessible. 

Through standardized metadata KAS ensures that statistics are understandable. 

KAS will ensure that users regardless of their educational and professional background can 

find and comprehend statistics that are relevant for their daily life. To reach this goal 

visualization and storytelling is used.  

2.3 Platforms 

KAS uses different platforms to ensure that users are reached in their preferred way. Relevant 

platforms are the website, the databank ASKData, social media, print. Printed publications 

will be prioritized less.  

Printed publication will only be used for the “flagship” publications, pdf publications on the 

website, ASKData databank and social media like Facebook. ASKData and other electronic 

dissemination on the internet will be prioritized. All official statistics will gradually be 

entered into ASKData, and by end of 2017 all published data will be available in the 

databank.  

Some user groups are best reached through social media. KAS is therefore present on social 

media..  

The KAS website will be redesigned during 2016. 

2.4 Journalist and news media 

Many users will only meet statistics through the media. Therefore, special attention is paid to 

journalists and the news media. The news media are actively informed about relevant new 

statistical releases. In addition to that KAS take actions to present and explain statistical 

releases to the press and news media -when relevant press conferences and media briefings 

are conducted. KAS’s relation to the news media is described in the press and media policy. 

2.5 Visualization 

Visualizing statistics often creates a better understanding of the data compared to what can be 

shown in tables, text or databases. Visualization of the data should be made in the interest of 

the users.    

3. Improve interaction / dialogue with users
Different users need different types of statistics. KAS offers a wide range of products and 

services.   

Users are divided as follows (without prioritisation): • government institutions • local 

governments • students, researchers and educational institutions • news media • companies  • 

non-government organisations, associations, foundations etc. • foreign users and international 

organisations • ordinary citizens . 

Improving statistical literacy of the population is an important task. Ways of achieving an 

improved statistical literacy is having a good dialogue with the news media and the 

educational institutions.    

Through meetings and focus group interviews with stakeholders KAS will obtain knowledge 

about the needs and competences of different user groups. 

Communication with users is conducted with the purpose of understanding their needs. 

Development of user-friendliness is based on usability testing, surveys and interviews..  
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3.1 Monitor use and user satisfaction 

User satisfaction is monitored on a regular basis and is systematically followed up. Results 

and actions plans are published on the web site. Data on the use of statistics is analysed (web 

analytics). 

3.2 Communicate and learn from users 

KAS regularly meet with selected user groups to discuss expectations regarding products and 

services. The meetings can also be used to inform user groups on planned changes to 

statistics. 

3.3 Awareness  

Training and events are organized to create awareness about KAS and general statistical 

literacy among students, government institutions and private business.  

The responsible officials of the respective units (those) who work directly in statistical products 
are called to participate in public debates and communications with the media, as their access is 
easier in the data. Such practice applies to other national statistical institutes.


