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Foreword

Kosovo Agency of Statistics (KAS) has prepared the publication of the quarterly results of the Retail
Trade Statistics for the period Q4 2016 (2013 = 100).

These statistics are an integral part of the KAS Statistical Programme and are based on the statements

of enterprises. This researchis published on quarterly basis.
The results of this research show the evolution in retail trade in the quarterly period.

Also these results are used for the purposes of compiling the national accounts and are important in the

preparation of Gross Domestic Product by product and expenditure approach on a quarterly basis.

Publication was prepared by:

llir T. Berisha - Head of Department
Ismail Sahiti - Head of Division,

Hysni Elshani - Head of Sector,
Muhamet Kastrati - IT specialist for SBR,
Valdete Navakazi - Officer,

Luljeta Krasnigi — Officer.

(E-mail: economic@rks-gov.net)

March, 2017 Chief Executive Officer, KAS
Mr. Isa Krasniqi
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Symbols and Abbreviations

KAS - Kosovo Agency of Statistics
NEA - Nomenclature of Economic Activities
TAK - Tax Administration of Kosovo
BRAK - Business Registration Agency of Kosovo
SBR - Statistical Business Register
STES - Short-term Enterprise Statistics
Q1 - First Quarter
Q2 - Second Quarter
Q3 - Third quarter
Q4 - Fourth Quarter
Symbols
- Missing data
n/a - Not applicable
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1 Objective,methodology and scopeofthe survey

1.1. Objective

The main objective of the short-term retail trade statistics is the presentation of quarterly trends in the
retail sector, through several economic indicators, enabling comparability of data at international level in
accordance with the European standards for quarterly statistics. The survey aims to meet the demands
for more comprehensive statistical information on the conditions of market economy and provides data
on the economic activities of enterprises in the retail sector.

1.2. Methodology and scope of the survey

Short-term statistics of economic enterprises in the retail sector publish the data for the fourth period

2016 according to the Nomenclature of Economic Activities NACE Rev. 2.

The survey, in summary, covers the retail sector with the exception of trade (distribution) of energy
supply.
The methodology used for compiling the survey instruments, nomenclature and preparation of data for

publication is in accordance with the Eurostat rules and recommendations. The gquestionnaire was

developed in collaboration with experts from the International Monetary Fund.

The survey was conducted throughout the territory of Kosovo and includes the retail sector.

1.3. Sample frame and sample selection

For creating (determining) the sampling frame, were used the data from the statistical register of
businesses. All enterprises that have declared one of the reference to taxes during previous years are
considered active. The sampling is done on the basis of criteria which included all enterprises
representing 80% of the turnover for the relevant activity of NACE Rev2. The number of enterprises

included in the survey was 586 in the retail sector.
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1.4. Data collection procedures

Data collection in the field is conducted by interviewers, mostly by applying the method of interviewing
directly to enterprises by surveyor, they have also used the methods of placing the questionnaire to
businesses, and in certain cases the method of sending the questionnaire form via electronic form or e-

mail.

Field survey comes 20 days after the end of the quarter and the deadline for data collection from the

field is 20 days after the field work.
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2 Definition and key indicators

2.1. Definition

Enterprise is the smallest combination of legal entity with the manufacturing unit of products or services
which has independence in decision-making, especially for the use of its resources and material flows.
An enterprise may carry one or several economic activities.

Active enterprise —is considered the enterprise that declared one of the taxes or any employees for
the reference year.

Value of turnover from the production - represents the turnover made by production by excluding
value added tax.

Indices - express change in time of a given variable or variables as a whole. Volume index is calculated

by the Laspeyres formula.

E{pﬁ'1f:1 ) qr—'iﬂ')
>\ Peyio - qt‘,fi}}

PL:

Turnover value index of retail trade - is the difference in a quarterly turnover of retail trade compared
with a quarterly average of the base year (2013).

Number of employees - total number of paid employees working in enterprises (excluding family
members who work without pay).

Index of number of employees - employment index represents the evolution of employment in the

surveyed enterprises.

2.1. Key indicators

Indicators - are given in index form, the annual change in percentage, quarterly change in percentage
in the reference base year, currently 2013 = 100. The data do not represent absolute values.

Quarterly change in percentage - measures the change in percentage of the economic indicator of the
current quarter versus the previous quarter of the same year.

Review - indexes can be reviewed for several reasons: additional information, methodological changes

or revaluations of coefficients used, etc.
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3 Retail trade

3.1. The structure of turnover in retail sector

Fourth quarter 2016 — Third quarter 2016

In the fourth quarter of 2016 compared to the third quarter of 2016, increases had:

Retail sale of cultural goods and entertainment in specialized stores 28.8%, Retail sale of fuel for motor
vehicles in specialized stores 17.2%, Retail sale of information and communications equipment in
specialized stores 16.1%, Retail sale of other goods in specialized stores 16.1%, Retail sale in non-
specialized stores 8.4%, Retail sale of food, beverages and tobacco in specialized stores 8.3% and
Retail sale not in stores, stalls or markets 0.7%. .

The decreases has had: Retail sale of other household appliances in specialized stores 2.5%.

Fourth quarter 2016 — Fourth quarter 2015

In the fourth quarter of 2016 compared with the fourth quarter of 2015, increases had: Retail sale not in
stores, stalls or markets 53.8%, Retail sale of fuel for motor vehicles in specialized stores 15.2%, Retail
sale of information and communications equipment in specialized stores 14.2%, Retail sale in non-
specialized stores 6.9%, Retail sale of food, beverages and tobacco in specialized stores 6.6% and
Retail sale of other household appliances in specialized stores 4.3%.

Decreases had: Retail sale of other goods in specialized stores (1.9%) and Retail sale of cultural goods
and entertainment in specialized stores (21.5%).
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3.2.Number of employees intheretail trade sector

Fourth quarter 2016 — Third quarter 2016

In the fourth quarter of 2016 compared with the third quarter of 2016, growing number of workers had:
Retail sale of other household appliances in specialized stores by 4.1%, Retail sale of information and
communications equipment in specialized stores 2.5%, Retail sale of food products, beverages and
tobacco in specialized stores 1.1%, Retail sale of fuel for motor vehicles in specialized stores 0.6%,

Retail sale of other goods in specialized stores by 0.6%,

Decrease had: Retail sale of cultural goods and entertainment in specialized stores (5.6%), Retail sale

not in stores, stalls or markets (5.6%), and Retail sale in non-specialized stores with (0.2%).

Fourth quarter 2016 — Fourth quarter 2015

In the fourth quarter of 2016 compared with the same quarter of 2015, increasing the number of workers
had: Retail sale of information and communications equipment in specialized stores 63.8%, Retail sale
of other household appliances in specialized stores 27.1%, Retail sale of other goods in specialized
stores 21.8%, Retail sale of fuel for motor vehicles in specialized stores 17.8%, Retail sale of cultural

and recreation goods in specialized stores and 6.2% Retail sale in non-specialized stores 1.2%.

Decrease had: Retail sale of food, beverages and tobacco in specialized stores (7.1%) and Retail sale
not in stores, stalls or markets (5.6%).
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4 Indexof turnover and number of employeesin retail trade sector

4.1. Turnover index in retail trade sector

Tab 1. Turnoverindexin retail trade sector (2013 = 100)

%
(Ni”chg;Z”sz) Economic activity 21301 | 20132 | 20133 | 201304 | 2014Q1 | 2014Q2 | 201403 | 201404 | 201501 | 201502 | 201503 | 201504 | 2016Q1 | 2016Q2 | 201603 | 2016 Q4
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an .
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Graph 1. Turnover index in retail trade sector (2013 = 100)

100 +——— 1 Retail sale not in stores, stalls or
markets

90%
= Retail sale of other goods in specialized

80% stores
]

. ¥ Retail sale of cultural and recreation
70% goods in specialized stores

60% M Retail sale of other household

appliances in specialized stores

50%

M Retail sale of information and
communications equipmentin
specialized stores

40%

B Retail sale of fuel for motor vehicles in
specialized stores

o I
20% ¥ Retail sale of food, beverages and
tobacco in specialized stores
10%
I I I I I I I I I I I I I I I B Retail sale in non-specialized stores

0%
2013 2013 2013 2013 2014 2014 2014 2014 2015 2015 2015 2015 2016 2016 2016 2016
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 @2 Q3 Q4 Q1 Q@2 a3 Q4

30%




Short-term Retail Trade Statistics (Q4 - 2016)

Tab la. Change of the trade turnover index in retail trade through quarterly periods with
previous quarter
%
Subgroup s 2014Q1 | 2014Q2 | 2014Q3 | 2014 Q4 | 2015Q1 | 2015Q2 | 2015Q3 | 2015Q4 | 201601 | 2016Q2 | 2016Q3 | 2016 Q4
conomic activity
(NACE Rev. 2) 201304 | 2014Q1 | 2014Q2 | 201403 | 2014 Q4 | 201501 | 201502 | 2015Q3 | 201504 | 2016Q1 | 2016Q2 | 201603
41 Retail sale in non-specialized stores 20 214 155 39 107 28 ue 03 54 21 15 84
g | dsdkdidbeeegsadobnon ) e gy g0 a0 w1 65 94 w2 w7 47 83
specialized stores
m Retall sale of fuel for motor vehicles in Specialized 253 122 75 48 59 12 8 107 12 08 2 72
stores
i Ret§||salepfmformguanandcommunlcatmns 25 4 89 39 g TR 0 05 2 51
equipment in specialized stores
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41 Retail sale of other goods in specialized stores | -15,6 91 05 06 138 10 108 125 20 -132 Q7 16,1
479 Retail sale notin stores, stalls or markets 57 169 32 42 36 38 %2 44 35,6 172 -40 07
Tab 1b. Change of the trade turnover index in retail trade through quarterly periods with the
same quarter of the previous year
%
Subgroup 201401 | 201402 | 201403 | 2014 Q4 | 200501 | 20502 | 205503 | 201504 [ 206 Q1 | 2016Q2 | 201603 | 2016 Q4
E ic activit
(NACERev. 2 conomic achvry 01301 | 201302 | 201303 | 201304 | 201401 | 201402 | 201403 | 20140 | 201501 | 201502 | 201508 | w50
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Retail sale of cultural and recreation goods i
gp | COSUNCBACREANGIEN ) g3 pg 76 83 14 34 5 B4 03 ;B A5 45
specialized stores
41 Retail sale of other goods in specialized stores 348 93 118 166 125 BT 65 M2 232 6,0 50 -19
479 Retail sale not in stores, stalls or markets 83 44 B3 55 181 23 54 30 439 625 154 538
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4.2.Index of number of employees in the retail trade sector

Tab 2. Index of number of employees in the retail trade sector through quarterly periods
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Graph 2. Number of employees in the retail trade sector (2013 = 100)
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Tab 2a. Change of the index of number of employeesin the retail trade sector through periods

compared to the previous year

%
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Tab 2b. Change of the index of number of employees in the retail trade sector through periods
compared to the same quarter of the previous year
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Kosovo Agency of Statistics
short description

Kosovo Agency of Statistics is a professional institution which deals with collection, processing and
publication of official statistical data. As such acts since 1948 and has passed through several
historical stages, structured according to state regulation of those times.

On 2 August 1999, the Agency has resumed his professional work (after nine years of interruption of
all statistical series detrimental to the interest of Kosovo), as an independent institution under the
Ministry of Public Administration. Since 12.12.2011 the Agency operates in the frames of the Prime
Minister’s Office. Office is funded by the Kosovo Consolidated Budget, but also by donors for specific
projects and for technical professional support.

Kosovo Agency of Statistics acts according to the Law No. 04/L-036 which entered into force on
12.12.2011. Programme of Official Statistics 2013/2017 is in implementation for the development of
statistical system in correlation with the European Union statistics (EUROSTAT).

Kosovo Agency of Statistics has this organizational structure: production departments;
(Department of Economic statistics and National Accounts, Department of Agriculture and
Environment statistics and Department of Social statistics. Support Departments; Department of
Methodology and Information Technology, Department of Policy Planning, Coordination and
Communication, Department of Census and survey and Department of Administration. Within the
Agency are also established Regional Offices; Gjakove, Gjilan, Mitrovica, Peja, Prizren, Pristina
and Ferizaj

Number of employees and budget are still limited. In KAS are employed in total 143 workers, of whom
98 (68,58 %) at the headquarters of the Agency, while in the Regional Offices, 45 (31,5%). Agency’s
educational qualifying structure is as follows: 61,7% with university education,15,4% with with non-
tertiary education, and 17.5% with secondary education.

We have professional and technical cooperation with all Ministries of the Government of Kosovo,
especially with the Ministry of Economy and Finance, Central Bank of Kosovo, with international
institutions, EUROSTAT, International Monetary Fund, World Bank, Sweden's SIDA, DFID,
UNFPA, UNDP, UNIVEF, and with the statistical institutions of the countries in the region.

Kosovo Agency of Statistics almost completely covers the territory of Kosovo, based on the
statistical structure of the enumeration areas as the basic unit and sole in the country from which it
gets first hand information. All surveys conducted in the field use the extension of the samples in
these enumeration areas but also a statistical methodology according to international
recommendations. During the collection of statistical data and reports from reporting entities are
involved professionals, technicians, administrators, servants of the country offices, field enumerators
from regional offices, etc.

In 2011, the project of Population Census , Households and Dwellings was successfully
implemented, and in 2014 was successfully carried out the Agriculture Census. The result obtained
from these censuses will have an important role in the development policies.

The mission of the Agency; to meet the needs of users with qualitative statistical data, objective, in
time and space so that users have reliable base to conduct regular analysis in the interest of
planning and project development at the municipal and country level. To support government
institutions, scientific institutes, research academies, businesses in order to provide proper
information for decision-makers and other users in Kosovo.

o Address: KOSOVO AGENCY OF STATISTICS
Street. "Zenel Salihu”, No. 4, 10000 Pristina
o Telephone: +381 (0) 38 200 31129
CEOQO: +381 (0) 38 200 31 112
o Fax: +381 (0) 38 235 033
o E-mail: infoask@rks-gov.net
Web: http://ask.rks-gov.net






